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WHO WE ARE
The Consumers Health Forum of Australia (CHF) draws
on consumer and community knowledge and experience
to relentlessly drive innovation and improvements to the
Australian health and human service system.
We are the national consumer peak body representing a
wide variety of consumer organisations and individuals
with an interest in health care consumer affairs.
Our membership is extensive and includes illness
groups, disability groups, state peak health consumer
organisations, professional, research and other health
sector bodies. This diversity ensures we have the capacity,
credibility and authenticity to provide deep, well-informed
consumer insights and perspectives to governments and
other decision makers.
CHF works to achieve safe, quality, timely health care
for all Australians, supported by accessible health
information and systems.
We acknowledge the Australian Aboriginal and Torres
Strait Islander peoples of this nation.
We acknowledge the traditional custodians of the lands
on which our organisation is located and where we
conduct our business – the Ngunnawal people.
We pay our respect to ancestors and Elders, past,
present and future for they hold the memories,
traditions, culture and hopes of Aboriginal and Torres
Strait Islander Australia.
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VISIONS & VALUES
2

2

The Consumers Health Forum of Australia
(CHF) has a vision for a world class health
and social care system centred on
consumers and communities.
CHF’s work each day and each year
contributes to achieving this vision. We are
committed to serving as advocates in the
ongoing development and improvement
of Australian health policy and practice.
To achieve our vision CHF works together
with our members, partners and with
our fellow stakeholders. We respect the
expertise, knowledge and skills within
and outside our organisation. We are
committed to excellence and act with
integrity. We are daring in the pursuit
of our purpose.
The Board of CHF is pleased to present
the Annual Report for 2018–2019 which
outlines our key achievements and areas
of focus over the past year.
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WHAT IS THE
CHAIR SAYING?
CHF has again played an active role in national initiatives
aimed at reshaping our health system to reflect
contemporary priorities and capabilities. The Federal
Health Minister, the Hon Greg Hunt supported reforms
and reviews in several spheres including primary care,
prevention, mental health and private health insurance.
All of these initiatives involved CHF’s participation. This
engagement indicated a strengthening recognition by
Government of the central role consumers must play in
health policy decision-making and patient-centred care.
Our interactions with members and stakeholders at key
meetings, roundtables and webinars during the year all
contribute greatly to CHF’s policy thinking and has kept
us abreast of emerging issues for health consumers.

Strategic focus
CHF has strengthened its influence in the health arena
despite continued tight government funding. The Board
continues to monitor our ongoing financial sustainability
and to look to secure long-term funding, as well as
developing new income streams and building capacity to
achieve sustainability. As part of our focus on the future,
we published a White Paper, Shifting Gears: Consumers
Transforming Health.
In this innovative and forward-looking publication, many
commentators describe the need for fundamental shifts
in the way we conceive, finance and organise health
care. They point to the value of consumer insights and
experiences as the hidden assets in shaping a better
system. We highlight the journey so far and review the
gains made over the last three decades as the role of
the health consumer advocate and health consumer
organisation has emerged and matured. We examine the
shifts that need to occur to ensure our health system is
fit-for-purpose and best meets community needs and
expectations.

support and strengthen these roles. There can be
no more important an investment than to equip the
beneficiaries of our health system with the skills to
shape it.

Governance
I wish to pay tribute to our CEO Leanne Wells and the
Secretariat staff for their hard work and commitment
to CHF and the interests of our members. Leanne in
particular continues to work tirelessly to improve our
financial situation and our professional relationships
with the Government department and stakeholders. I
also thank Board directors for their commitment and
contribution. I make particular note that the current
Board is comprised of a very skilled, professional,
strategic and cohesive group.

The Future
One thing is certain and that is that challenges continue
unabated in the health arena and CHF continues to be
up to the task of providing constructive, thoughtful,
credible, innovative and responsive strategies and
prescriptions for the health system, with the key point
always being what is best for health consumers and how
can we improve health outcomes for the users of the
system.

Tony Lawson, Chair

The White Paper also sets our ambition for the current
and future roles we see consumers taking in system
innovation and improvement to realise that future and
make recommendations about how we should further
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WHAT IS THE
CEO SAYING?
I am pleased to present CHF’s Annual Report for 2018-19.
The year was eventful and productive for CHF — a time
where we made significant advances against all four
objectives of our Strategic Plan 2018–2022.

Advocating for impact
To celebrate over three decades of CHF shaping health, we
released Shifting Gears: Consumers Transforming Health
in November 2018. This White Paper sets out the shifts
needed for better patient- and person-centred care and
a vision for the role of consumers as leaders and change
agents. It will be the centrepiece of our advocacy now and
into the future.
We continued hosting our series of
#ConsumersShapingHealth thought leadership
roundtables, with The George Institute for Global Health
as our key academic partner.
We actively contributed to policy debates during the
Federal election campaign with Making Health Better:
priorities for the 2019 federal election and contributed to
a vast array of parliamentary inquiries and consultations by
government and other national agencies.
Our commentary about matters of interest to health
consumers and the community was regularly sought
by the broadcast and print media, and we launched
#BeHealthAware, an online health literacy portal.

Consumers shaping health
Diverse voices and good data are the key ingredients of
successful consumer advocacy. We created new channels
to gain insights from communities of interest including a
Youth Health Forum and two Special Interest Groups, the
first focused on rural and remote health and the second on
quality and safety.
We progressed an active programme of research which
included a consumer sentiment survey, a survey of the
levels of patient activation and patterns of health service
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utilisation in people with two or more chronic conditions,
and a series of short polls via Australia’s Health Panel.
Our Consumer Representatives Programme went from
strength to strength with a 47% increase in requests for
representatives.
We continued the national demonstration trial of the UK
King’s Fund Collaborative Pairs initiative commenced
in 2018 with national and state funding and evaluation
partners. Collaborative Pairs is shaping up to be an enabler
for supporting consumers as co-designers of policy,
programmes and services.
We worked with the Tasmanian Government and Primary
Care Tasmania to establish the first ever independent
health consumer organisation in Tasmania.

Partnering for purpose
We joined several others to advocate for action around
the social determinants of health. This saw CHF join with
others to support the Uluru Statement from the Heart
and the ACOSS-led Raise the Rate campaign aimed at
increasing Newstart.
Our research collaborations grew. The George Institute for
Global Health remained as our key academic partner for
our thought leadership roundtables. We joined the NHMRC
Partnership Centre for Health System Sustainability and
participated in a workshop with the Australian Health
Research Alliance to set a consumer and community
engagement plan for Australia’s network of research
translation centres.
Our Youth Health Forum was embraced and supported
by headspace: the National Youth Mental Health
Foundation, Orygen: the National Centre for Excellence
in Youth Mental Health, and the National Mental Health
Commission among others.
We are part of the leadership group steering the
establishment of the Australian Ethical Health Alliance,
an initiative which has received much recognition among
APEC countries.
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Youth Health Forum members met in Canberra in November 2018

Resilient and strong
CHF’s strength and effectiveness comes from our
members, our consumer representatives, our governance
and our team. CHF has experienced a pleasing growth
in membership of over 100 new members in the last two
years and we have added to the number and depth of
expertise on our Consumer Representatives Programme in
response to demand.
We received membership support for a Modern
Constitution at the 2018 AGM. With oversight by the
Finance, Audit and Risk Committee our financial position
is sound, with commissioned projects and generous
sponsorship from a range of organisations supplementing
our core funding.
I would like to express my gratitude and admiration for
the CHF staff: they are a dedicated and talented team,
committed to CHF’s purpose.

and draw on the insights and advice of our members and
we will continue our commitment to support consumers
as agents of change. In an exciting step for CHF in 2020
we will host the CHF Summit: Shifting Gears the inaugural
Australian and New Zealand consumer leadership and
experience summit for which we are delighted to have the
support of the Australian Government, NSW Government,
Australian Digital Health Agency and the Australian
Commission for Safety and Quality in Health Care.
Through these actions, CHF remains well placed as the
pre-eminent champion of consumer-centred care and
adviser on health consumer matters to governments and
decision makers.

Leanne Wells, CEO

Our outlook is strong and ambitious. We will continue to
advocate with vigour for health policy change in areas that
matter most to the community, we will continue to grow

5
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What have we
done in 2018–19?
In 2018–19 CHF celebrated more than 3 decades
of working with our members to launch initiatives,
advocate for change and make a real difference to
Australia’s health care system.
Identified and supported
80+ representatives
in areas including
Medicines advice,
Health Care Homes
and Pharmaceutical
Benefits.
Worked with our
growing member base
(currently over 200
members, with 20+
new members joining
this financial year),
including organisations and
individuals, to reach millions
of consumers.
Actively advised key
agencies, such as the
Department of Health,
PHNs, the Australian
Digital Health Agency
and NPS MedicineWise.
Were part of
international and
national roundtables,
forums, events and
workshops, including
the Consumer and Community
Ministerial Roundtable with Health
Minister, Greg Hunt.
Convened Special Interest
Groups on topics such
as Safety and Quality,
Rural and Remote Health,
Digital Health and
Research.
We launched
#BeHealthAware an
online health literacy
portal on the CHF
website featuring a
comprehensive list of healthcare
information and resources.
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Led the conversation on
key health issues in our
publications healthUPdate
and Consumers Shaping
Health and our biannual
journal Health Voices,
reaching over 3,500
subscribers.
Engaged with 8,600+
followers on Twitter
and 900+ followers on
Facebook, generating
over 9,000 media
mentions across
Australia including
TV and radio interviews and
commentary in print media.
Conducted 8
Webinars covering
key healthcare
issues. The webinars
were posted on our YouTube
channel, which had over
26,000 views the past year.

Held the inaugural Youth
Health Forum, bringing together
youth leaders to identify issues
impacting youth and generating
recommendations to improve
health system responses.

Australia’s
Health Panel
Recruited 250 people
to Australia’s Health Panel, the
country’s first interactive online
platform devoted to harnessing
the views of Australians about
the nation’s health care system.
Released
Shifting Gears
Shifting Gears
– Consumers
Transforming
Health, a white
paper to mark
over three decades
of advocacy
by CHF and setting out the
transformational changes needed
to deliver a person-centred
healthcare system.
Consumers transforming health

A WH ITE PAPER

Published Snakes
and Ladders:
The Journey to
&
Primary Care
Integration, in
partnership
with The George Institute &
The University of Queensland,
identifying 10 priorities for
action to strengthen consumercentred primary health services.
Snakes
Ladders
The Journey to
Primary Care
Integration

Implemented 7 programs
in 4 PHNs as part of the
Collaborative Pairs National
Demonstration Trial with
over 35 pairs participating.
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A health policy report – September 2018

Worked with NHMRC Partnership
Centre for Health System
Sustainability and collaborated
with them in a Consumer
Sentiment Survey.

OUR OBJECTIVES
7

OBJECTIVE ONE
ADVOCATING FOR IMPACT
CHF will make credible, authoritative and constructive
contributions to national policy and system design. CHF will
strive to set the agenda for a consumer centred health system
and advocate for the changes needed to realise that future.

OBJECTIVE TWO
CONSUMERS SHAPING HEALTH
CHF will support meaningful and authentic consumer engagement
and participation at all levels in the health system. CHF will equip
consumer leaders to act with impact and influence. CHF will
facilitate opportunities to build capacity and improve the practice
of consumer centred health care.

OBJECTIVE THREE
PARTNERING FOR PURPOSE
CHF will work with members and networks to maximise the
impact of the consumer voice at the national level. We will
strategically partner with stakeholders to shape better health
care by ensuring that a consumer focus is always front and centre.

OBJECTIVE FOUR
RESILIENT AND STRONG
CHF will maintain and grow a strong and diverse membership.
We will ensure our governance and leadership is of the highest
standard. We will strengthen our organisational resilience and
assure our financial sustainability.
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OUR PROGRESS
OBJECTIVE ONE:
ADVOCATING FOR IMPACT
Shifting gears and setting
the agenda

• National Obesity Summit

CHF continued to set the health reform agenda by
initiating and leading discussions on key issues. These
included:

• Australian Consensus Framework on Ethical
Collaboration – Workshops and Steering Committee

• Releasing Shifting Gears: Consumers Transforming
Health white paper on the transformational changes
needed to deliver a person-centred health care system

• Ministerial Advisory Committee on Out of Pocket Costs

• Snakes and Ladders: the Journey to Primary Care
Integration Roundtable jointly with The George
Institute for Global Health and the University of
Queensland MRI Centre for Health System Reform and
Integration
• Member forums to develop CHF’s platform for the
federal election
• Consumer and Community Ministerial Roundtables
with Minister Hunt
• Specialist Fees and Performance Transparency Policy
Roundtable jointly with University of Melbourne.

Participation in Policy
Discussions
CHF was invited to participate in a range of policy
discussions at roundtables, forums, events and workshops
as well as being members on key policy advisory
committees. This is important: it is a more active form of
involvement and gives us the opportunity to identify areas
for reform, work through possible solutions and, where
appropriate, be involved in advising on implementation of
new programs and services.
In 2018-19 CHF participated in forums that included the
following committees and events:

• National Mobile Health Apps Collaborative Workshop
and Reference Group

• Palliative Care Roundtable
• Australian Institute of Health and Wellbeing (AIHW)
National Primary Healthcare Data Asset development
workshop
• Therapeutic Goods Administration (TGA) Therapeutic
Goods Advertising Consultative Committee.

Priority areas
The policy and advocacy work of CHF covered a wide
range of issues in 2018-19 as we continued to advocate for
consumer-centred health care and put a consumer lens
across the health system.
Work continued on priority areas including:
• Private health insurance, with the focus moving to
the impact of out of pocket costs and the need for
measures to reduce them to help make health care
more affordable
• Medicines and medical devices regulation, with CHF
responding to TGA consultations covering a wide
range of issues relating to medicines and medical
devices. This included working with the TGA on the
development of the Action Plan for Medical Devices
• Primary care and health financing reform, contributing
to committees and consultation process in relation
to health care home initiatives and the review of the
Medicare Benefits Schedule.

• Expert Advisory Group on Primary Care
• Preventative Health Roundtable
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Chair Tony Lawson addressing
the audience at Celebrating
Three Decades of Consumers
Shaping Health

CHF pioneers with founding Minister, Neal Blewett, First Executive
Officer Louise Sylvan, Inaugural Chair Philippa Smith, Inaugural
Treasurer Rosemary Calder.

Federal Election

Mental Health

We developed a platform for the 2019 federal election,
Making Health Better: priorities for the 2019 federal election
through a series of member forums and a survey. It made
the case for significant reform across the health system with
an emphasis on eight key areas; patient leadership; primary
and integrated care reform; prevention; patient activation
and self-management; social determinants of health;
Aboriginal and Torres Strait Islander health; oral and dental
health; and support for early childhood, youth and family.

CHF recognises the high incidence of physical and mental
health comorbidity and, along with our national mental
health colleagues, the need for far greater investment in
mental health services and reform to how those services
are designed and delivered. Our submission to the
Productivity Commission Inquiry into Mental Health made
a number of recommendations for mental health system
and service reform. To ensure our submission covered the
issues of importance to consumers we ran a consumer
survey, seeking views from people with lived experiences
and their carers about how the system operates from their
perspective and what changes they would like to see.

The policies of all the major parties covered some but not
all of CHF’s priorities. We published our assessment of their
policies and ranked them against our recommendations.

Digital Health
Digital health is a current and emerging health policy topic.
CHF was funded by the Australian Digital Health Agency
(ADHA) to assist with consumer communication and
education about the opt out process for My Health Record.
We hosted six webinars and published several articles and
blogs to provide balanced and independent information
about the benefits and risks of the Record and worked with
the ADHA to design a wider public communication strategy
to encourage people to have and use the My Health Record.
We made comments on revised legislation to strengthen
consumer protections and maximise social license prior to
the introduction of the Record as well as on guidelines and
legislation designed to govern the secondary use of My
Health Record data.
CHF undertook a survey of consumer attitudes towards
mobile health apps. We found consumers wanted some
form of regulation of apps and assistance in deciding which
apps to use. We presented the results of the survey at the
national workshop on the regulation of mobile health apps
and have subsequently been invited on to the reference
group for a national project on this issue.

Submissions and Inquiries
CHF continued to advocate for consumer concerns through
participation in parliamentary inquiries. As well as making
submissions CHF was invited to present evidence in public
hearings throughout the year and our submissions were
cited in inquiry reports.
We made submissions into the following parliamentary
inquiries in 2018-2019:
• Senate Inquiry into the My Health Record System
• Select Committee into the Obesity Epidemic in Australia
• Senate Inquiry into Private Health Insurance Legislation.
In addition to submissions to parliamentary inquiries,
CHF made submissions to many government and other
consultations. These included:
• Productivity Commission Inquiry into the Social and
Economic Benefits of Improving Mental Health. This
was supplemented by a submission by the Youth
Health Forum which was based on personal experience,
research and interviews with members of the Youth
Health Forum.
• Draft National Action Plan for the Health of Children and
Young People
• Medical Benefits Schedule Review Taskforce – Report of
General Practice and Primary Care Clinical Committee

9
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Leanne Wells speaks at Celebrating three decades of
Consumers Shaping Health event.

CHF CEO Leanne Wells with ACOSS CEO
Cassandra Goldie campaigning to “Raise the Rate”

• Royal Australian College of General Practice White
Paper: Vision for general practice and a sustainable
health care system
• Australian Commission on Safety and Quality in
Health Care (ACSQHC): Draft National Clinical Trials
Governance Framework
• NPS MedicineWise: Review of Quality Use of Medicines
Program’s Delivery
• National Women’s Health Strategy 2020-2030.
All of CHF submissions are available on the CHF website
at www.chf.org.au/publications/policy/submissions.

Media and communications
CHF continued to expand its media reach and impact,
particularly in social media but also with fresh content
on our website and with increased frequency of our
e-newsletters to members and stakeholders.
In 2019 we launched #BeHealthAware, an online
health literacy portal on the CHF website. It features a
comprehensive list of trusted, evidence-based health care
information and resources in Australia and is currently one
of the most visited pages on the website, with over 1,400
page views since it was launched.
There was a significant increase in visits to the CHF
website in general in 2018-19, with the number of users
increasing by 40 per cent and over a 70 per cent increase
in overall page views.
CHF’s social media presence continued its exponential
growth, with a number of social media campaigns around
topics such as health literacy and private health insurance,
contributing to the growth in followers and engagement
with our posts.

We updated our e-newsletter design and increased their
frequency in 2018-19. Consumers Shaping Health (3,500
subscribers) is now monthly instead of bi-monthly and
healthUPdate (sent to 550 members and consumer
representatives) is now fortnightly instead of monthly.
The newsletters are well received and have an average
open rate of over 30 percent – an acceptable readership
rate. They are also posted on the CHF website and
available for viewing later.
The 2018–19 issues of CHF’s e-journal Health Voices,
focused on the topics of ‘Safety, quality and literacy’, and
‘Vision of youth for a healthier future’, with a wide range
of articles by consumers, consumer representatives and
health professionals.
Throughout the year CEO Leanne Wells was sought for
numerous media interviews on national television, radio,
newspapers and for podcasts.
CHF issued 64 media releases this year on a broad range
of topics such as the federal election, private health
insurance, dental care, Community Pharmacy Agreement,
digital health, primary care, federal budget, youth health
and out of pocket costs.
Our social media mentions peaked in September
coinciding with the My Health Record webinar series and
peaked again in April coinciding with Federal election
coverage (Figure 1). Figure 2 shows our media mentions
by month with peaks associated with My Health Record
coverage in July, the release of CHF’s White Paper Shifting
Gears and the Youth Health Forum in November, and
the Federal election in May. As indicated by Figure 3,
commentary around the federal election and My Health
Record dominated our media releases in 2018-19.

CHF’s tweets had 1,459,200 impressions, almost three
times as many as the previous year, and there was a 20
per cent increase in Facebook post views.

10
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On social media,
CHF’s Twitter
following grew to
8,500 and Facebook
followers to 930.
Over 85,000 people
saw our Facebook
posts with over 3,000
engaged users.
CHF’s YouTube
channel had over
26,400 views and
79 new subscribers.

Figure 1: CHF news mentions by month
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Figure 2: CHF social media mentions by month
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CHF’s LinkedIn page
had over 150 page
views with a current
following of 211.
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Figure 3: CHF media releases by topic (%)
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CHF’s website had
over 70,531 users and
186,679 page views.
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OBJECTIVE TWO:
CONSUMERS SHAPING HEALTH
CHF’s Consumer
Representatives Programme

Safety and Quality Special
Interest Group

Consumer representatives make a valuable contribution
to committees by ensuring that the consumer perspective
is considered in health decision-making. Consumer
participation reminds committees that health policy and
health care delivery must focus on consumer experience
in order to improve the quality of health service decisions,
systems and outcomes.

The Safety and Quality Special Interest Group (SIG) was
established in May 2018 to work with CHF and connect
consumers to the Australian Commission on Safety and
Quality in Health Care. The SIG members took part in
user testing of resources such as decision support tools,
consumer factsheets and consumer tools. Additionally,
other opportunities that aligned with the areas of focus
are promoted to the group when appropriate. In 2018-19
the SIG was involved in a range of consultations which
included:

CHF provides consumer representatives for a range of
health-related committees and working parties. CHF
assists with sourcing consumer representation by either
running a selection and nomination process for high level
national committees or by adverting opportunities to our
national network, with applications going directly to the
committee organisers.
The consumer perspective is greatly valued by committee
organisers. CHF received over one hundred requests for
consumer representation during 2018-19, a 47% increase
over the year before.
Requests were received from committee organisers
including the Australian Government Department of
Health, the Australian Institute of Health and Welfare,
the Australian Digital Health Agency, Australian General
Practice Accreditation Limited, the Australian Commission
on Safety and Quality in Health Care, Food Standards
Australia New Zealand, Australian Health Practitioner
Regulation Agency, Medicines Australia, Mental Health
Australia, the Pharmaceutical Society of Australia, the
Australian Medical Council Limited, the Australian Dental
Council, the Clinical Oncology Society of Australia and
other industry, professional and research projects requiring
the consumer perspective for their work.
CHF supported 83 consumer representatives working at
every level of decision-making, to provide strong consumer
representation on numerous strategic national health
decision-making committees. CHF consistently receives a
robust response to our call for nominations demonstrating
the strength of our network and the dedication of the
consumer advocates within our network to improving
health care for all Australians.
CHF thanks our dedicated consumer representatives for
their work and desire to improve health care throughout
2018–19.
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Australian Commission on Safety and Quality
in Health Care:
• Feedback on consumer resources on Venous
Thromboembolism;
• Feedback on draft decision support tool for
osteoarthritis of the knee;
• Feedback on draft ‘Consumer Fact Sheet: Patients with
Cognitive Impairment or at Risk of Delirium’; and
• Feedback on draft resource on ‘Treatment Options for
Complications of Transvaginal Mesh – Information for
Consumers’
Other organisations:
• Department of Health: feedback for the Health Care
Homes consumer enrolment flyer, ‘What’s different
about health care homes?’
• Royal Australasian College of Surgeons: feedback on
draft resource, ‘A patient guide to Surgical Fees – Five
Things to Know’
• Pharmaceutical Society of Australia: feedback on draft
resources on General Practice Pharmacists.

Youth Health Forum
In September 2018, CHF hosted the inaugural Youth
Health Forum in Canberra to address the need for the
perspectives of young people to be included in discussions
about health care and services. As current and future
users, their views are important to ensuring services are
appropriate and accessible to all Australians. The event
brought together fifty young people from across the
country to discuss the health priorities and barriers to
good health for their cohort in Australia. The final vision
and recommendations were collated in a Call to Action and
presented at Parliament House by a Youth Health Forum
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Collaborative Pairs participants
delegation in February 2018. Katy Wedderburn, Georgia
Gardner, Arun Bharatula and Shalon Hunte emphasised
the importance of the youth voice in national discussions
and assisted CHF to secure three years of funding for the
Forum from Minister for Health the Hon Greg Hunt which
was announced in the 2019 Federal Budget.

all PHNs, Think Place and Prestantia Health to develop
recommendations to support PHNs to exel in this area
and to self-assess their maturity in order to continuously
improve. We anticipate the recommendations will be
implemented in 2019-20.

Since the Forum in September, the Youth Health Forum
has spoken about youth advocacy and the importance
of including young people through presentations,
submissions and representation on national groups.

Collaborative Pairs

• Paige Burton represented the youth voice in the
My Health Record Webinar Series in October 2018.
• Youth Health Forum members ran a symposium
on Youth Advocacy at the November 2018 annual
Australian Association for Adolescent Health Youth
Health Conference.
• Carolyn Thompson (CHF) and Georgia Gardner
represent CHF on the Steering Committee for the
Youth Mental Health Engagement Initiative, which
is a two-year government funded project aimed at
reducing stigma around mental health. headspace has
recruited 8 Youth Mental Health Advocates and 2 Youth
Participation Mentors to design and run the project.

Working with Primary Health
Networks to shape health
Primary Health Networks (PHNs) are a critical part of the
architecture of Australia’s health system. Funded by the
Australian Government, they work with clinicians, local
consumers, hospital networks and others to identify local
needs and provide solutions. Critical to their effectiveness
is good practice consumer and community engagement
(CCE). Both CHF and the state-based health consumer
organisations are well placed to support and advise
PHNs in this task. CHF worked with the Department of
Health and a steering group of PHNs on a ‘discovery’
project examining CCE knowledge and practice by PHNs.
This culminated in workshop with representatives from
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CHF in partnership with four PHNs and the Australian
Commission on Safety and Quality in Health Care
have undertaken a national demonstration trial of the
King’s Fund Collaborative Pairs programme to test its
effectiveness the Australian context. Seven programmes
have been completed with over 35 pairs participating.
Collaborative Pairs Australia brings together consumers
and health service providers to learn new ways of working
and to break down the barriers between those who
provide services and those who use them. The aim of the
programme is to enable the pairs to develop additional
leadership skills and equal partnerships that will drive
service improvement and health system reform.
Several presentations and posters have been delivered
throughout the year including at the National Rural Health
Alliance National Conference and the Integrated Care
Conference in Spain.
Other models of delivering the programme are also being
trialled including a National Registration programme (ie fee
paying) and organisation specific programmes. Safer Care
Victoria has commissioned CHF to provide the Collaborative
Pairs Programme in-house over the coming year.
Independent evaluators (University of NSW and Curtin
University) have been appointed and are undertaking an
external evaluation of Collaborative Pairs Australia, which
will be a world first. The final evaluation report is due in
November 2019 and will inform the development of a
sustainability model for future implementation of
the programme.

Consumers Health Forum of Australia Annual Report 2018–2019

CHF Youth Health Forum members with Health Minister Greg Hunt (L-R Leanne Wells (CHF), Katy Wedderburn,
Georgia Gardner, Shalon Hunte, Greg Hunt, Caroline Thompson (CHF), Arun Bharatula).

Surveys
Australia’s Health Panel
Australia’s Health Panel is intended to give consumers
across Australia the ability to have their say on key health
care issues and to inform CHF’s policies and projects.
250 people were recruited into the Panel and we will
progressively run campaigns to build on these numbers.
The panel is an invaluable way for CHF to ‘take the pulse’
of a cohort of consumers on topical issues, supplementing
member views and more thorough, nationally
representative bodies of consumer research.
‘Take the pulse’ surveys included:
• Digital Health Apps, with the results of the survey
forming a key part of the CHFs advocacy on the
regulation of software as a medical device
• Consumer Medicine Information (CMI) leaflets, to
contribute to improvement of CMI documents following
directives by Minister for Health the Hon Greg Hunt to
the TGA. Again, the results of this survey formed a key
part of the CHFs advocacy allowing us to understand
what issues consumers had with CMIs and how they
should be improved.

Patient Activation Measure (PAM) Survey
In early 2019 CHF utilised the Patient Activation Measure
(PAM®) tool across a national sample of over 1700
respondents to determine levels of patient engagement
and health service utilisation among adults with two or
more chronic conditions. This research project found that
amongst Australians with chronic illnesses, those with
the highest levels of activation had better self-reported
outcomes and experiences in the health care system.
However, it appeared that chronically ill patients had lower
levels of activation than the general Australian public,
despite the common belief that people with illnesses are
more motivated to learn about their illness and treatment
options. The overall findings suggest that if health policy
and practice incorporate measures designed to improve
levels patient activation, the overall health outcomes and
experiences of Australians with chronic conditions could
potentially be improved.
The PAM Survey initial results were presented at the 2019
NPS MedicineWise Choosing Wisely Meeting in May and
the full report will be released in 2019–20.

• Health care priorities of Australians for the 2019 Federal
Election. The top issues were health care costs, health
care access and aged care. 86% of participants thought
more should be spent on public health in general and
92% believing more should be spent specifically on
preventative health measures.
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Uluru Statement from the Heart
A call to the Prime Minister and Australian Parliament
We support Aboriginal and Torres Strait Islander peoples’ right to be listened to in
the Australian Parliament and acknowledged in the Australian Constitution.
The Consumers Health Forum represents
the interests of health care users, carers and
those with an interest in health consumer
affairs in Australia. Our membership consists
of organisations and individuals who are
passionate about improving consumer
access and experiences with health services
and constantly striving for the best health
outcomes for all Australians through
genuine consultation and partnerships
with consumers.
In 2017, more than 250 Aboriginal and
Torres Strait Islander leaders came
together and established the consensus
position on Indigenous constitutional
recognition through the Uluru Statement
from the Heart. This calls for constitutional
acknowledgement of the ancient sovereignty
that was ‘never ceded or extinguished and
co-exists with the sovereignty of the crown’
and makes a collective call for ‘constitutional
reforms to empower our people and take a
rightful place in our own country’.
There have been numerous consultations
with Aboriginal and Torres Strait Islander
peoples and reports that highlight the
ongoing gaps in life-expectancy, health,
education, employment and housing with
the general population. There is established
international evidence that non-health
factors such as income and social status
have a greater impact in determining health
outcomes than clinical care. Many Australians
have seen the devastating effects, including
worse health outcomes and lower rates of
participation in the health workforce, of
successive federal, state and territory policies
that have been imposed on Aboriginal and
Torres Strait Islander peoples.
The Consumers Health Forum believes all
Australians deserve to have a say in the
15

issues affecting them and that genuine
consultation and partnership lead to
successful outcomes and solutions.
Aboriginal and Torres Strait Islander peoples
have consistently reminded us that they are
best placed to address the current situation
facing their families and communities.
The Uluru Statement from the Heart also
seeks an advisory body ‘enshrined in
the Constitution’ to provide nonbinding
advice to Parliament. It also seeks a
Makarrata Commission to commence treaty
negotiations engaging with all Australian
governments and more active steps for ‘truth
telling about our history’. Implementing
these two recommendations would give
Aboriginal and Torres Strait Islander peoples
an unprecedented voice in Parliament.
A national survey recently found over 70 per
cent of respondents support constitutional
recognition and 60.7 per cent supporting
the Voice to Parliament proposal. The Uluru
Statement from the Heart has received
unmatched, collective support from
Aboriginal and Torres Strait Islander peoples.
We strongly urge governments to listen to
the Australian people and acknowledge the
historical and ongoing lived experience of
Aboriginal and Torres Strait Islander peoples
in the constitution and prioritise genuine
consultation in the Australian Parliament.
Recognition at the highest levels of leadership
followed by an ongoing commitment to
a genuine partnership will be central in
reshaping and strengthening Australia’s
national identity and enable Aboriginal and
Torres Strait Islander peoples to flourish.
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OBJECTIVE THREE:
PARTNERING FOR PURPOSE
CHF continues to be a member of
and active in multi-party alliances
including the National Oral Health
Alliance and Australian Ethical Health
Alliance. We also work bilaterally
with a number of our members and
other key stakeholders including NPS
MedicineWise, Palliative Care Australia,
the State and Territory Health Care
Consumer Peak Organisations, the
National Mental Health Commission,
the Australian Digital Health Agency
and the Australian Commission on

Braithwaite of the Australian Institute of Health Innovation
at Macquarie University. CHF is a system investigator
and during this year has contributed to discussions on
over-diagnosis and low value care; the development of
alternative models of care; and innovations in telehealth.
CHF collaborated with researchers from the Centre on
two major projects. The first was to author a chapter in
a book titled Patient Engagement: How Patient-provider
Partnerships Transform Healthcare Organisations,
coordinated by editors from the University of Montreal.
Our chapter focused on the Australian perspective on
partnering with patients for change and improvement.
The second was to design, administer and analyse a
national consumer sentiment survey that we hope
will become a regular survey conducted by CHF in order
to gain trend data of consumer sentiment on topical
health issues. Both the book and the survey will be
published in 2019–20.

Safety and Quality in Health Care.

Uluru Statement from the Heart
CHF joined with many other organisations from across the
country to support the Uluru Statement from the Heart
and called for the Australian Parliament to make this a
national priority.

Social Determinants of Health
In 2018–19 CHF took a more active role in the discussion
around the social determinants of health. We joined the
ACOSS-led Raise the Rate campaign which is aimed
at increasing the Newstart and other allowances to
raise people out of poverty. We also rejoined the Social
Determinants of Health Alliance and are working with
other interested organisations to refocus and refresh
the Alliance.

NHMRC Partnership Centre for
Health System Sustainability
The NHMRC Centre for Health System Sustainability is
funded jointly by NHMRC, Australian Institute of Health
Innovation, Bupa Health Foundation, NSW Health,
Department of Health WA and the University of Notre
Dame Australia. The Centre is led by Professor Jeffrey
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Australian Commission on Safety
and Quality in Health Care
The ACSQHC funded policy officer position concluded
in January 2019. During the 12-month project, the
Commission sought CHF’s expertise, consumer networks
and relationships to assist in the development, support
and promotion of the Commission’s works, including the
National Safety and Quality Health Service Standards.

Australian Ethical Health Alliance
CHF is a founding member of the Australian Ethical
Health Alliance. The Alliance aims to improve healthcare
in Australia through articulation and affirmation of
ethical principles that promote the interests of patients
and consumers, enhance access to safe and effective
healthcare, encourage ethical collaboration in the
healthcare sector and build public trust. In July the
Australian Consensus Framework for Ethical Collaboration
was launched of at the APEC Business Ethics for SMEs
Forum, in Tokyo. CHF was represented at the event by
Jo Watson, Deputy Chair of the Board.
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CHF Board members taking the Every Age Counts Pledge

CHF Deputy Chair, Jo Watson speaking at
APEC business ethics for SMEs conference, Tokyo

Our sponsors
CHF would like to gratefully acknowledge the following organisations
which provided sponsorship for CHF activities in 2018–19.

Snakes & Ladders: The Journey to Primary Care Integration
A health policy report in partnership with The George Institute and
The University of Queensland
Sponsors:
Bupa
AGPAL
Quality Innovation Performance Ltd
Northern Territory Primary Health Network
South Eastern NSW Primary Health Network
Western Sydney Primary Health Network
Coordinare

Youth Health Forum
Sponsors:
Medibank Better Health Foundation
Australian Digital Health Agency
headspace
Orygen
Australian Commission on Safety and Quality in Health Care
Australian Government Department of Health
Foundation for Alcohol Research and Education
National Mental Health Commission
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OBJECTIVE FOUR:
RESILIENT AND STRONG
CHF governance
At the Annual General Meeting (AGM) held in November 2018 the outcome of a review of CHF’s constitution was
presented to members. A special resolution accepting the changes to modernise CHF’s constitution was passed.
CHF also appointed a new auditor BellChambersBarrett for the 2018-19 financial year.
CHF’s Constitution allows a maximum of nine Directors, with six of the Directors being elected on a rotational basis
from the membership. The Board may also appoint up to three skills-based Directors. Two Directors, Ros Chataway and
Mark Diamond, were elected to the CHF Board by CHF’s Voting Members at the 2018 AGM.

Directors’ terms and board meeting attendance
Board meetings 2018–2019
Number eligible
to attend

Board Meetings
Attended

To 2019 AGM

12

8

Appointed Director and Deputy Chair

To 2021 AGM

6

6

Lara Alexander

Elected Director

To 2020 AGM

10

9

Roslyn Chataway

Elected Director

To 2021 AGM

7

7

Rowan Cockerell

Elected Director

To 2020 AGM

12

10

Mark Diamond

Appointed Director

To 2021 AGM

6

6

Jan Donovan

Appointed Director

To 2020 AGM

10

10

Christine Walker

Elected Director

To 2020 AGM

6

6

Elected Director

To 2018 AGM

4

4

Name

Position

Term of Office

Tony Lawson1

Elected Director and Chair

Jo Watson

Current Directors

Former Directors
Paul Murdoch2

1. As Chair of the Board Mr Tony Lawson is an ex officio member of all sub-committees of the Board however
his attendance at all sub-committee meetings is not required.
2. Mr Paul Murdoch’s term expired 26 November 2018

CHF Board members August 2019
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Youth Health Forum delegates get down to business

CHF’s Members
CHF membership includes individual members and a
wide variety of consumer organisations with an interest
in health, including illness groups, disability groups and
specific population groups such as youth, older people
and women.
Our membership base at the end of the 2018-19 financial
year comprised 211 members and continues to grow.
Twenty one new organisations joined CHF over the last
year. As CHF’s membership grows, we broaden and
diversify our reach to new consumer representatives,
ensuring we are improving our representation of health
consumers. A comprehensive list of CHF members is
available at www.chf.org.au/our-members
CHF members are highly valued partners in the effort
to make the consumer perspective a priority for
decision makers. CHF has developed a firm place in
national health policy making. CHF policy is developed
in consultation with members and based on the best
evidence. A strong relationship with our members guides
and strengthens our respective thinking and action in key
policy areas. In 2018-19 CHF worked with our growing
member base to reach millions of health consumers to
advise key agencies such as the Department of Health,
PHNs, the Australian Digital Health Agency and NPS
MedicineWise. A close association with our members
advances health consumer interests.

CEO Leanne Wells and Chair Tony Lawson meeting with
Federal Health Minister the Hon Greg Hunt

CHF thanks our members for their ongoing involvement
and commitment throughout 2018–19, ensuring a
consumer-centred health and social care system for
all Australians.

CHF tick
The CHF Tick is a logo designating that CHF believes an
organisation is including and working with consumers
in a best practice, authentic way. The #withconsumers
tick is available for single use in association with national
and international conferences, events and publications.
Organisations or individuals with an interest in health
consumer affairs can apply to have the #withconsumers
tick associated with their work. Applicants must be
able to demonstrate that they put consumers first in
health care in their activities such as their governance
arrangements, projects, events and publications.
During 2018–19, CHF granted the use of the CHF Tick
to events including the BMJ International Forum on
Quality and Safety in Healthcare, the 2019 NSW Patient
Experience Symposium and the Safer Care Victoria
Partnering in Healthcare Forum.

CHF welcomes membership applications from
organisations and members with an interest in health
consumer issues. Members are kept up to date with
what is happening on national health policy that affects
consumers through our member newsletters, social
media, member alerts and website. They have access
to CHF analysis and submissions to inform their own
work. Members have a say in national health policy and
programme development and implementation through
CHF advocacy, consumer representative opportunities
and CHF consultations. For more details or to join CHF,
visit www.chf.org.au/our-members/become-a-member.
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GLOSSARY
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ACSQHC

Australian Commission on Safety and Quality in Health Care

ADHA

Australian Digital Health Agency

AIHW		

Australian Institute of Health and Welfare

CCE 		

Consumer and community engagement

CMI		

Consumer Medicine Information

NHMRC

National Health and Medical Research Council

NPS		

National Prescribing Service

PHN		

Primary Health Network

SIG 		

Special interest group

TGA 		

Therapeutic Goods Administration
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Directors' Report
For the Year Ended 30 June 2019

Auditor's independence declaration
The auditor's independence declaration for the year ended 30 June 2019 has been received and can be
found on page 8 of the financial report.
Signed in accordance with a resolution of the Board of Directors:

Director:
......................................................................
Tony Lawson

Director:
…………….................................................................
Jan Donovan

Dated this 17th day of October 2019
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Level 3, 44 Sydney Avenue,
Forrest ACT 2603
PO Box 4390 Kingston ACT 2604
ABN 32 600 351 648
bellchambersbarrett.com.au

AUDITOR’S INDEPENDENCE DECLARATION UNDER S60-40
OF THE AUSTRALIAN CHARITIES AND NOT-FOR-PROFITS
COMMISSION ACT 2012 TO THE DIRECTORS OF
CONSUMERS HEALTH FORUM OF AUSTRALIA LTD
As lead auditor of Consumers Health Forum of Australia Ltd, I declare that, to the best of my knowledge
and belief, during the year ended 30 June 2019 there have been no contraventions of:
i.

the auditor independence requirements as set out in the Australian Charities and Not-ForProfits Commission Act 2012 in relation to the audit; and

ii. any applicable code of professional conduct in relation to the audit.

James Barrett, CA
Registered Company Auditor
BellchambersBarrett
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Canberra, ACT
Dated this 17th day of October 2019
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CONSUMERS HEALTH FORUM OF AUSTRALIA LTD
ABN 82 146 988 927
DIRECTORS’ DECLARATION
In accordance with a resolution of the directors of Consumers Health Forum of Australia, the directors of
the company declare that:
1.

2.

The financial statements and notes, as set out on pages 10 to 32, are in accordance with the
Australian Charities and Not-For-Profits Commission Act 2012 and:
a.

comply with Australian Accounting Standards – Reduced Disclosure Requirements; and

b.

give a true and fair view of the financial position of the company as at 30 June 2019 and of its
performance for the year ended on that date.

In the directors’ opinion there are reasonable grounds to believe that the company will be able to
pay its debts as and when they become due and payable.

Director:
Tony Lawson

Dated this 17th day of October 2019

Director:
Jan Donovan

Dated this 17th day of October 2019
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The accompanying notes form part of these financial statements.

CONSUMERS HEALTH FORUM OF AUSTRALIA LTD
ABN 82 146 988 927
STATEMENT OF PROFIT OR LOSS AND OTHER COMPREHENSIVE INCOME FOR THE
YEAR ENDED 30 JUNE 2019
Note

2019

2018

$

$

Revenue

2

2,030,198

1,544,014

Employee benefits expense

3

(1,159,939)

(820,149)

Depreciation and amortisation expense

3

(16,354)

(8,731)

Administration expense

(235,345)

(157,123)

Consultancy fees

(359,523)

(326,684)

(11,705)

(12,843)

(50,702)

(37,608)

(22,438)

(10,260)

Travel and accommodation

(117,769)

(32,869)

Workshop expense

(113,301)

(116,428)

(56,878)

21,319

-

-

(Deficit) / Surplus attributable to owners of the entity

(56,878)

21,319

Total comprehensive income attributable to owners of the
entity

(56,878)

21,319

Insurance
Rental expense

3

Repairs, maintenance and vehicle running expense

(Deficit) / Surplus for the year
Other comprehensive income
Total comprehensive income for the year
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CONSUMERS HEALTH FORUM OF AUSTRALIA LTD
ABN 82 146 988 927
STATEMENT OF FINANCIAL POSITION AS AT 30 JUNE 2019
Note

2019

2018

$

$

ASSETS
CURRENT ASSETS
Cash and cash equivalents

4

913,795

1,213,532

Trade and other receivables

5

2,699

147,131

Other assets

6

25,184

33,316

Financial assets

7

400,000

426,045

1,341,678

1,820,024

TOTAL CURRENT ASSETS
NON-CURRENT ASSETS
Financial Assets

7

34,845

8,800

Property, plant and equipment

8

49,534

53,217

84,379

62,017

1,426,057

1,882,041

TOTAL NON-CURRENT ASSETS
TOTAL ASSETS
LIABILITIES
CURRENT LIABILITIES
Trade and other payables

9

863,878

1,274,039

Provisions

10

85,663

74,608

TOTAL LIABILITIES

949,541

1,348,647

NET ASSETS

476,516

533,394

Retained earnings

476,516

533,394

TOTAL EQUITY

476,516

533,394

EQUITY
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CONSUMERS HEALTH FORUM OF AUSTRALIA LTD
ABN 82 146 988 927
STATEMENT OF CHANGES IN EQUITY FOR THE YEAR ENDED 30 JUNE 2019
Retained
Surplus
$
Balance at 1 July 2017

Total
$

512,075

512,075

21,319

21,319

533,394

533,394

Net surplus for the year

(56,878)

(56,878)

Balance at 30 June 2019

476,516

476,516

Comprehensive income
Net surplus for the year
Balance at 30 June 2018
Comprehensive income
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CONSUMERS HEALTH FORUM OF AUSTRALIA LTD
ABN 82 146 988 927
STATEMENT OF CASH FLOWS FOR THE YEAR ENDED 30 JUNE 2019
Note

2019

2018

$

$

CASH FLOWS FROM OPERATING ACTIVITIES
Receipt from customers

1,929,790

2,106,934

(2,226,603)

(1,679,635)

9,747

13,032

(287,066)

440,331

Payment for property, plant and equipment

(12,671)

(56,109)

Net cash used in investing activities

(12,671)

(56,109)

Net (decrease) / increase in cash held

(299,737)

384,222

Cash and cash equivalents at beginning of financial year

1,213,532

829,310

913,795

1,213,532

Payments to suppliers and employees
Interest received
Net cash (used by) / generated from operating activities
CASH FLOWS FROM INVESTING ACTIVITIES

Cash and cash equivalents at end of financial year
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INDEPENDENT AUDITOR’S REPORT TO THE MEMBERS
OF CONSUMERS HEALTH FORUM OF AUSTRALIA LTD
Report on the Audit of the Financial Report
Opinion
We have audited the accompanying financial report of Consumers Health Forum of Australia Ltd (the
registered entity), which comprises the statement of financial position as at 30 June 2019, the statement
of profit or loss, statement of comprehensive income, statement of changes in equity and statement of
cash flows for the year then ended, notes comprising a summary of significant accounting policies and
other explanatory information, and the directors’ declaration.
In our opinion, the accompanying financial report of Consumers Health Forum of Australia Ltd has been
prepared in accordance with Division 60 of the Australian Charities and Not-for-profits Commission Act
2012 (the ACNC Act), including:
(i)

giving a true and fair view of the registered entity’s financial position as at 30 June 2019 and of
its financial performance for the year then ended; and

(ii)

complying with Australian Accounting Standards – Reduced Disclosure Requirements and
Division 60 of the Australian Charities and Not-for-profits Commission Regulation 2013.

Basis for Opinion
We conducted our audit in accordance with Australian Auditing Standards. Our responsibilities under
those standards are further described in the Auditor’s Responsibilities for the Audit of the Financial
Report section of our report. We are independent of the registered entity in accordance with the ACNC
Act and ethical requirements of the Accounting Professional and Ethical Standards Board’s APES 110
Code of Ethics for Professional Accountants (the Code) that are relevant to our audit of the financial
report in Australia. We have also fulfilled our other ethical responsibilities in accordance with the Code.
We believe that the audit evidence we have obtained is sufficient and appropriate to provide a basis for
our opinion.
Information Other than the Financial Report and Auditor’s Report Thereon
The directors are responsible for the other information. The other information comprises the information
included in the annual report for the year ended 30 June 2019 but does not include the financial report
and our auditor’s report thereon. Our opinion on the financial report does not cover the other information
and accordingly we do not express any form of assurance conclusion thereon. In connection with our
audit of the financial report, our responsibility is to read the other information and, in doing so, consider
whether the other information is materially inconsistent with the financial report or our knowledge
obtained in the audit or otherwise appears to be materially misstated. If, based on the work we have
performed, we conclude that there is a material misstatement of this other information, we are required
to report that fact. We have nothing to report in this regard.
Responsibilities of the Directors for the Financial Report
The directors of the registered entity are responsible for the preparation of the financial report that gives
a true and fair view in accordance with Australian Accounting Standards – Reduced Disclosure
Requirements and the Australian Charities and Not-for-profits Commission Act 2012 and for such
internal control as the directors determine is necessary to enable the preparation of the financial report
that gives a true and fair view and is free from material misstatement, whether due to fraud or error.
In preparing the financial report, the directors are responsible for assessing the ability of the registered
entity to continue as a going concern, disclosing, as applicable, matters related to going concern and
using the going concern basis of accounting unless the directors either intend to liquidate the registered
entity or to cease operations, or has no realistic alternative but to do so.
The directors are responsible for overseeing the registered entity’s financial reporting process.
Liability limited by a scheme approved under Professional Standards Legislation

33

30

Consumers Health Forum of Australia Annual Report 2018–2019

INDEPENDENT AUDITOR’S REPORT TO THE MEMBERS
OF CONSUMERS HEALTH FORUM OF AUSTRALIA LTD
Auditor’s Responsibility for the Audit of the Financial Report
Our objectives are to obtain reasonable assurance about whether the financial report as a whole is free
from material misstatement, whether due to fraud or error, and to issue an auditor’s report that includes
our opinion. Reasonable assurance is a high level of assurance but is not a guarantee that an audit
conducted in accordance with the Australian Auditing Standards will always detect a material
misstatement when it exists. Misstatements can arise from fraud or error and are considered material if,
individually or in the aggregate, they could reasonably be expected to influence the economic decisions
of users taken on the basis of this financial report.
As part of an audit in accordance with the Australian Auditing Standards, we exercise professional
judgement and maintain professional scepticism throughout the audit. We also:


Identify and assess the risks of material misstatement of the financial report, whether due to fraud
or error, design and perform audit procedures responsive to those risks, and obtain audit evidence
that is sufficient and appropriate to provide a basis for our opinion. The risk of not detecting a
material misstatement resulting from fraud is higher than for one resulting from error, as fraud may
involve collusion, forgery, intentional omissions, misrepresentations, or the override of internal
control.



Obtain an understanding of internal control relevant to the audit in order to design audit procedures
that are appropriate in the circumstances, but not for the purpose of expressing an opinion on the
effectiveness of the registered entity’s internal control.



Evaluate the appropriateness of accounting policies used and the reasonableness of accounting
estimates and related disclosures made by the directors.



Conclude on the appropriateness of the directors’ use of the going concern basis of accounting
and, based on the audit evidence obtained, whether a material uncertainty exists related to events
or conditions that may cast significant doubt on the registered entity’s ability to continue as a going
concern. If we conclude that a material uncertainty exists, we are required to draw attention in our
auditor’s report to the related disclosures in the financial report or, if such disclosures are
inadequate, to modify our opinion. Our conclusions are based on the audit evidence obtained up
to the date of our auditor’s report. However, future events or conditions may cause the registered
entity to cease to continue as a going concern.



Evaluate the overall presentation, structure and content of the financial report, including the
disclosures, and whether the financial report represents the underlying transactions and events in
a manner that achieves fair presentation.

We communicate with the directors regarding, among other matters, the planned scope and timing of
the audit and significant audit findings, including any significant deficiencies in internal control that we
identify during our audit.

James Barrett, CA
Registered Company Auditor
BellchambersBarrett
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Canberra, ACT
Dated this 17th day of October 2019
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